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Summary

Products and packaging should be designed to be accessible for all consumers, regardless of their level of 
ability. Inaccessible products and packaging can cause day to day frustration for people without disability, but 
for those who have a chronic condition or a disability these products and packaging can become impossible. 
Inaccessible products and packaging can cause unnecessary physical pain and discomfort, stress and frustration 
and impact a person’s independence. With the population ageing, and the increasing prevalence of people with 
chronic conditions and disability, accessible products and packaging should be at the forefront of design.

Key points 
 

Accessible design is a process that aims to make products and packaging easier to use for all consumers, 
regardless of their level of ability. 

Up to 20% of the population have impairments that limit their ability to open, use and enjoy standard consumer 
products. These impairments include poor vision, issues with mobility and limited strength and dexterity.  Those 
affected include older people, people with disability and people with chronic conditions such as arthritis and 
other musculoskeletal conditions, chronic pain, neurological conditions, movement disorders and other related 
degenerative disorders. 

In addition, population ageing and the increasing prevalence of chronic conditions means that more and more 
people are being significantly affected by accessibility issues1. Those affected include:

• More than four million Australians (18% of population)2  and one million New Zealanders (24% of 
population) have a disability3. 

• Older people, including 3.8 million Australians4  and 700,000 New Zealanders5 aged 65 years or over.

People without impairments also struggle with difficult to use products and packaging.6 7 Inaccessible products 
and packaging can cause unnecessary physical pain or discomfort, stress and frustration, and can undermine a 
person’s health, independence and self-esteem. In some cases people may injure themselves from using sharp 
objects to open packaging to access products.

Measures to improve the availability of accessible products and packaging offer new opportunities for 
government and industry to support inclusivity and independence for people with disability as well as a more 
positive consumer experience for all. 

The Accessible Product Design Alliance has been established to advocate to government and industry to 
improve access to products and packaging that are easy to use for consumers with physical and other 
impairments.  The objectives of the Alliance are to support the development of more inclusive product and 
packaging design through awareness raising, research, and the adoption by government and industry of 
systemic changes to policy and standards that incorporate accessible design principles. 
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